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Are you looking for social media answers?   

There are over 80 million social networkers in 

the US (and over 114M projected by 2012). 

Social media marketing is the key to connect-

ing with them. On the following pages you’ll 

find some of the social media puzzles that 

businesses are looking for answers to... 
  
Go ahead, try answering them yourself. 

Or, better still, just read Social-smart’s answers 

to learn how to launch, manage, and measure 

social media campaigns in-house, with one 

easy-to-use dashboard.   
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The Social-smart Dashboard
Integrated social media marketing.

Social-smart
Dashboard

SEARCH SOCIAL

EMAIL

Marketers need multi-

channel social media 

marketing campaigns to 

connect with audiences 

that are fragmented across 

the major social networks 

and hundreds of blogs. 

The Social-smart dashboard is 

the first integrated solution for conveniently 

managing and monitoring campaigns in-house. 

It’s an engagement funnel that can be config-

ured for the unique needs of businesses, 

agencies, and consultants. Social-smart 

advises and supports users to help them 

achieve their goals.



The Search Puzzle
Why is a good search strategy important for 

social media campaigns? 

The Search Answer
A search strategy improves brand reputation, 

inbound web traffic, and conversions.

Conveniently manage campaign search 

strategies from the Social-smart dashboard:   

• Use keyword alerts to monitor online buzz 
and locate influencers for engaging conversa-

tion and promoting word-of-mouth.  

• Use analytics to track web traffic from key-

word optimization, search ads, and referrals. 

• Use analytics to track increased participa-

tion and conversions from Social-smart 

“Hub-and-Spoke” Link-box promotions.  
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WHICH ACTOR IS MOST FAMOUS FOR THEIR SOCIAL NETWORK?

Renée Zellweger Frank Langella 

Sam Rockwell Marcia Gay Harden 

Kelly PrestonRobert Dinero

Sarah Michelle Gellar Andy Garcia

Brendan Fraser Kevin Bacon

Forest Whitaker Sean Connery 

Colin Firth Queen Latifah 
Mena Suvari Andie MacDowell 

Alicia Silverstone Tom Aldredge

[Kevin Bacon is famous for the “Six Degrees 
of Kevin Bacon” social network game]



1        2           3        4        5       6      7

1.
2.
3.
4.

5.
6.
7.

The Fragmentation Puzzle
Customers are fragmented across multiple 

social networks and blogs.

The Fragmentation Answer
Research which social networks and blogs

your customers spend time on.

Begin planning a multi-channel social media 
campaign by defining your customer’s profile, 
what their interests are, and where they are 
spending their time online. The Social-smart 
dashboard can be configured with a free or 
paid ‘listening service’ for monitoring the Buzz. 
It can also be set up to conveniently interface 
with, and edit, the campaign’s social network 
pages, channels, and profiles. Fresh content 
and promotions drive inbound traffic.

[Pictured above] 4. Facebook
1. MySpace 5. Bebo
2. Twitter 6. LinkedIn
3. YouTube 7. Flickr
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NAME THE SOCIAL NETWORK FRAGMENTS PICTURED BELOW:

THERE ARE HUNDREDS OF DIFFERENT SOCIAL NETWORKS, AND
MILLIONS OF DIFFERENT BLOGS.



The Moderating Puzzle
How can large communities be moderated 

authentically and effectively?

     1: Dude, calm down.   
     2: I don’t know what store you were in, 
but, that’s not our company policy.  
     3: Hi Heather, we’re really sorry you had 
a bad experience. Your business is important 
to us. What store did you visit? We will follow 
up with the store manager to make sure it 
doesn’t happen again. Please accept this 
$25 store coupon you can redeem it at any 
of our stores, to show our appreciation for 
your business. Thank you for your feedback. 
Please let me know if you have any other 
questions.   - James  
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CHOOSE THE RIGHT MODERATING MESSAGE:

The Moderating Answer
Deploy multiple Social-smart moderators with 

a consistent messaging policy [like #3].

Multiple moderators can manage social net-
work and blog conversations in real-time by 
pre-loading messages, offers, and regulatory 
disclosures into a dashboard Message-menu. 
Then they can flexibly seed posts and emails 
with consistent information that’s on-brand, 
and on-topic; and with links that increase 
inbound traffic, and conversions. 



The Engagement Puzzle

What are the benefits of social engagement?
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DOWN

1. On the Radar 

2. Talk together

4. Busy spiders

6. Action/change 

ACROSS

3. Research 

5. New contacts 

The Engagement Answer

Use a social engagement funnel for branding,
research, marketing, and online sales.

The Social-smart engagement funnel drives 
business results. Raise brand awareness and 
search rank. Engage online conversations. 
Gather real-time customer insight. Increase 
web traffic by seeding social networks and 
blogs with inbound links. Promote list genera-
tion with special offers. Improve conversions 
with interest-tagging and targeted emails.
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SOLVE THIS CROSSWORD:

1. Awareness
2. Conversation
3. Insight
4. Web traffic
5. List generation
6. Conversions



The ROI Puzzle

How does social media ROI compare 
to ad impressions ROI? 

TRAIN A TRAIN B

Problem: Two trains leave the Agency at 
the same time.   
  • Train A has 50 ad “impressions” of fuel. 
  • Train B has 50 social “mentions” of fuel. 

Question: Which train goes further?

The ROI Answer

Social media is more cost-effective, and
lasts longer than ad impressions.

• Ads PUSH impressions; they are expensive; 
and they end when the media-buy ends. 
• Social media conversations and mentions 
PULL inbound traffic in an engagement funnel; 
the media is mostly free; they’re searchable 
and shareable; and help produce real-time 
feedback and customer loyalty. Social-smart’s 
dashboard integrates social network stats and 
web analytics – for cost-effectively tracking 
and measuring social participation, web traffic, 
and online conversions.
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SOLVE THIS PROBLEM:

TRAIN B



Conveniently launch, manage, and monitor 

multi-channel campaigns in-house, with one 

easy-to-use dashboard. Combine search 
optimization, social media, messaging and 
email to increase ROI for branding, research, 

marketing, and sales campaigns.

Contact: info@social-smart.com   www.social-smart.com  
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Integrated social media marketing.  
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